Star Mazda Championship presented by Goodyear
2009 Marketing Information
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Star Mazda At A Glance

With a 13-Race championship schedule across the United States and Canada supporting American LeMans Series,
NASCAR, ARCA and GrandAm Daytona Prototype events, as well as television broadcasts of each event in the United
States United Kingdom, South and Central America the Star Mazda Championship presented by Goodyear provides
excellent exposure and marketing opportunities for businesses.

Racing at key venues across North America, alongside the
works as a training ground for the next generation of racing stars and has become the most competitive open-wheel
development series in North America.

A Major event weekend exposure for fraction of cost of main event sponsorship.
A Events in key regions across North America

A Television coverage on Speed Channel in US, SKY Sports in UK and P-UNO in South and Central America

A Relationships with the next generation of racing stars.
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Star Mazda History

Founded in 1991, the professionally organized Star Mazda Series has provided the most popular format for sponsors,
spectators, and upward bound drivers, a success evidenced by fields of 30 to 40 cars at many races.

The annual schedules for the Star Mazda Series have included high profile events where Formula Mazda cars appear
as the Aopening acto to some of Americadbdés top drawing
been paired with a variety of major types of racing, including such headliners as the American LeMans Series, Formula
One, IndyCar, ChampCar, Daytona Prototypes and NASCAR stock cars.

The Star Mazda Championship presented by Goodyear dates, featuring the Pro Formula Mazda, is sanctioned by the
International Motor Sports Association and currently appears with the prestigious American LeMans Series, ChampCar
and GrandAm.

Graduates from the championship have gone on to compete at the top levels of motorsports with recent graduates
racing in the American LeMans Series, ChampCar World Series, Formula One, Indy Racing League, Grand AM, SCCA
World Challenge, and NASCAR Nationwide and Sprint Cup.

The championship is now a part of the Mazdaspeed Motorsports Development Ladder which has been created to
provide promising drivers with a path to reach the pinnacle of the motorsports world.

Joint appearances with big name racing programs, plus related television coverage since 1996, have greatly increased
Star Mazda Series exposure to the advantage of both current and prospective sponsors.

rac
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Star Mazda Mission

The objective of Formula Mazda is to develop new race driving talent. Many American motorsports fans are puzzled
that the sport at its highest levels in North America is dominated by European and South American drivers with North
America better represented by young Canadians than by U.S. born drivers. It is not our view that provincialism is
appropriate to developing American talent. If young American drivers are to eventually become world class, they must
compete against all comers.

The problem is not that there are few talented American drivers. The problem is that corporate American sponsors have
been painfully slow in ficoming to the partyo in motorspor
opportunity to compete in recent years have usually been sons of established drivers or sons of wealthy motorsports
enthusiasts. Although the above-mentioned drivers have acquitted themselves admirably in some cases, they are not

the product of natural selection based solely on talent.

We feel the way to get the best new drivers to the top in motorsports is to provide an opportunity for the maximum
number of drivers to compete fion a | evel pl aying fieldo c
for the lowest possible cost. Formula Mazda and the Star Mazda Series were crafted to fulfill these needs.

The series administration works hard to develop an atmosphere of spirited competition without losing the ideal of
sportsmanship.
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Pro Formula Mazda

Chassis:
Engine:

Transaxle:
Suspension:

Cockpit safety:
Dimensions:
Brakes:
Wheels:
Features:

Carbon fiber composite built to FIA standards with 19 U.S. gallon fuel cell

240 HP Menesis@a motary engine with encrypted ECU
limiter, pit speed limiter, traction control, fuel trim.

Six-speed sequential with no lift shift

Pushrod, inboard with two-way adjustable shock absorbers, adjustable rear

sway bar, cockpit adjustable front sway bar. Front suspension tethered.

FIA headrest/side head restraint, compatible with HANS device.

Front track 61.50, rear track 58.50, wheel bas:
Cockpit adjustable bias, 4-pot alloy calipers, vented, floating steel discs.
Front 90w x 130d, rear 1106w x 13060d, Forged al

Adjustable shocks, sway bars, brake bias and wing angles
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| Mazoa Rotary Power

All Star Mazda Championship presented by Goodyear
Pro Formula Mazdas are powered by the 240-
hor sepower Mazda ARenesisoOo rot

The rotary engine performs the four processes of
intake, compression, combustion, and exhaust in
succession by turning a triangular-shaped rotor in the
cocoon-shaped combustion chamber to generate
power. In comparison with the reciprocating engine, it
excels in features such as "compact size and light
weight," "flat torque performance,” and "less vibration
and low noise." Through the introduction of innovative
technologies for the rotary engine such as the use of
"side-exhaust and side-intake ports" and the new
sequential dynamic air intake system, the Renesis
delivers a high power output for a naturally aspirated
engine.
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2009 Schedule

March 20
April 25
May 16
June 13
June 14
June 20
July 10
July 25
July 26
August 16
August 29

September 25
October 10

Sebring International Raceway
Virginia International Raceway
Miller Motorsports Park

New Jersey Motorsports Park
New Jersey Motorsports Park
Milwaukee Mile

lowa Speedway

Autobahn Chicago

Autobahn Chicago
Trois-Rivieres (Temp. Circuit)
Mosport International Raceway
Road Atlanta

Mazda Raceway Laguna Seca

ALMS
GrandAM
ALMS
Feature
Feature
NASCAR
ARCA
Feature
Feature
Feature
ALMS
ALMS
ALMS

Sebring, Florida
Danville, Virginia
Tooele, Utah

Millville, New Jersey
Millville, New Jersey
Milwaukee, Wisconsin
Newton, lowa

Joliet, lllinois

Joliet, lllinois
Trois-Rivieres, Canada
Bowmanville, Canada
Braselton, Georgia

Monterey, California




Series Demographics

MEDIAN HH INCOME $100,000
A 3X more Ilikely than all Americans
A - American Le Mans Series fans have

to earn
t he mos
The American Le Mans Series fan owns a large household fleet of automobiles and they

i nfluence otherso6 automotive purchases.

57% provided others with advice on a vehicle purchase within the last six months
39% own three or more automobiles (excluding trucks)

40% purchased a new car in the past year

27% spent more than $30,000 on their last vehicle purchase




Series Demographics

l 18-24 25-34

32%
5% 35-49
55+ Years of Age

ALAE Fan Bunegy June 2005

50% Report HH Abova $70,000 Maclian Age: 41.7 Yaars Okd O proded by: |7 1




2008 Attendance

Date

Mar 14

May 17

June 7

July 26

July 27
August 9
August 17
August 23
September 13
September 14
October 3
October 18

Event

Sebring International Raceway
Miller Motorsports Park
Watkins Glen

Portland International Raceway
Portland International Raceway
Road America

Trois-Rivieres

Mosport International Raceway
New Jersey Motorsports Park
New Jersey Motorsports Park
Road Atlanta

Mazda Raceway Laguna Seca

Total 2008 Attendance: 695,500

Attendance

170,500
40,000
30,000
10,000
10,000
45,000
105,000
85,000
10,000
10,000
113,000
67,000

Location

Sebring, Florida

Tooele, Utah

Watkins Glen, New York
Portland, Oregon
Portland, Oregon
Elkhart Lake, Wisconsin
Trois-Rivieres, Canada
Bowmanville, Canada
Millville, New Jersey
Millville, New Jersey
Braselton, Georgia

Monterey, California




2008 US TV Ratings

Date Event Ratings Viewers
Mar 14 Sebring International Raceway 0.12 87,000

May 17 Miller Motorsports Park 0.25 182,000
June 7 Watkins Glen 0.24 181,000
July 26 Portland International Raceway 0.17 119,000
July 27 Portland International Raceway 0.19 138,000
August 9 Road America 0.16 116,000
August 17 Trois-Rivieres 0.03 22,000

August 23 Mosport International Raceway 0.26 192,000
September 13 New Jersey Motorsports Park 0.24 177,000
September 14 New Jersey Motorsports Park 0.18 131,000
October 3 Road Atlanta 0.11 78,000

October 18 Mazda Raceway Laguna Seca 0.20 142,000

Total 2008 Cumulative Viewers: 1,563,222




3753 2008 Web Statistics

Total Sessions 354,740.00
TotalPageviews 1,760,572.00
Total Hits 13,369,387.00
Total Bytes Transferred 825.76 GB
Average Sessions Per Day 1,049.53
Average Pageviews Per Day 5,208.79
Average Hits Per Day 39,554.40
Average Bytes Transferred Per Day 2.44 GB
Average Pageviews Per Session 4.96
Average Hits Per Session 37.69
Average Bytes Per Session 2.38 MB
Average Length of Session 00:06:49

*As of December 3, 2008




Marketing Opportunities

Title Sponsorship

As the title sponsor your company name will be be incorporated into the name of the championship and will appear in
all official communications. Drivers will be required to include this championship logo on the driver uniforms and all cars
will carry the logo in a designated spot. As title sponsor you will receive 2 free 30-second advertising spots on each
broadcast. Also included are X event and hospitality passes per event for your company during the season.

Event Sponsorship

As the title sponsor of an event your company will be be featured in all official communications for that event and will be
referred to in broadcasts. As event sponsor you will receive 1 free 30-second advertising spot for the broadcast of the
event. Also included are X event and hospitality passes for your company during the event weekend.

Contingency Sponsorship

As a contingency sponsor your company logo will be be featured in a designated location on all participating cars. Also
included are X event and hospitality passes for your company for the season.
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